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GOODWILL PROMOTES “SHOPPING FOR A CAUSE” 

WITH INNOVATIVE NEW ADVERTISING CAMPAIGN
Multi-media “Re-” campaign demonstrates Goodwill’s focus 

on renewing lives, recycling goods

Albuquerque, New Mexico – By shopping for brand-name clothing, household items and other treasures, New Mexicans can help rebuild lives and restore the environment. That’s one of the messages in a new advertising campaign by Goodwill Industries of New Mexico. 

One of New Mexico’s largest non-profit organizations, Goodwill is unveiling its first ever multi-media campaign March 1, 2009 to promote sales and donations at its 11 retail stores while educating consumers on Goodwill’s mission- providing skill development and work opportunities for people with barriers to employment. 

The campaign centers on the prefix “re-,” illustrating how Goodwill reclaims lives, recycles goods and restores hope. “The prefix ‘re’ means again, back or try over. What better way to talk about Goodwill than giving people a way to re-do their lives and get back on track?” says Tony Diamond, principal of blueground, the advertising agency that developed the campaign with Goodwill. “The tagline, ‘it all starts with re-,’ sets the stage for all of Goodwill’s 2009 messages.” 

The ads promote the variety and value of merchandise at Goodwill stores, from designer clothing to household goods, while letting consumers know that when they spend money at Goodwill, 
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their dollars stay in the community and create positive changes. The campaign shows consumers ways to support Goodwill’s mission through shopping and donating. 

“It really is caused-based shopping that makes Goodwill unique,” says Shauna O’Cleireachain, Goodwill’s Director of Marketing. “You can smile when you walk out knowing you’ve done something good for your community.” 

Outdoor, print, television, radio and internet advertising are all part of the campaign’s media mix. To maximize exposure on a tight non-profit budget, the ads will run strategically throughout the year.  Public service announcements coordinated with the campaign have also been produced that will run on local television and radio without charge.

“Our nonprofit is operated as a business with a heart,” says O’Cleireachain. “We face the same problems that any marketing campaign in America has: how do you get the message out to your customers and get them to engage with you?” 

The campaign’s success will be measured in several ways, including sales figures at stores, and the number of people visiting stores and donation centers. Increased awareness for Goodwill’s mission and services will be another measure of success. “In addition to promoting our retail business side, our goal for the ‘Re-’ campaign is to positively position Goodwill as a community leader and a provider of life-changing services,” O’Cleireachain says.

Goodwill Industries of New Mexico was founded in 1941 with the mission to provide skill development and work opportunities for people with barriers to employment.  Goodwill defines barriers as learning disabilities, developmental disabilities, age, lack of education, single parenthood, language barriers, extended absence from the workforce (e.g. displaced homemakers or disabled veterans), felony history, co-occurring disorders, substance abuse, domestic violence, physical challenges, and homelessness or near homelessness.

For more information about Goodwill and its programs, call 881-6401 ext. 1819, or visit www.goodwillnm.org.
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